
 
 

Office of the Municipal Manager 

Supply Chain Management 
 
TEL:   045 808 4662 /63 /54 /55             PRIVATE BAG X 7121 
FAX:  045 839 2437            QUEENSTOWN, 5320 

 

 

 
Email: afeleni@chrishanidm.gov.za             
 
Enq: Andile  
 
Date: 29 October 2014 
 
REQUEST FOR FORMAL WRITTEN QUOTATION 
 
Kindly furnish us with a written quotation. 
The quotation must be submitted on the letterhead of your business and can either be  
faxed or deliver by hand within three working days to: Andile Feleni 
 
The following conditions will apply: 
 

 Price(s) quoted must be valid for at least thirty (30) days from date of your offer. 

 Price(s) quoted must be firm and must be inclusive of VAT. 

 A firm delivery period must be indicated. 

 For all transactions exceeding R30 000 your tax reference number at SARS must  

 This request is valid for 14 days from the date of the advert 
 
PREFERENTIAL PROCUREMENT POLICY FRAMEWORK ACT (PPPFA) WILL BE AWARDED AS 

FOLLOWS: 
 
Price   -   80 
B-BEE Status Level of Contribution  -   20 
______________________________________                                
Total    -100 
 
Failure to comply with these conditions may invalidate your offer. 
 
Yours faithfully 
------------------ 
SIGNATURE 
 

mailto:afeleni@chrishanidm.gov.za


 
 

CHRIS HANI DISTRICT MUNICIPALITY 2  
 

Please supply us with your bank details in your quotation. Please Fax them to this 
number 045 839 2437. 
 

DESCRIPTION 

Chris Hani District Municipality Logo Re-Design and 

its Branding Manual 

BACKGROUND 

Chris Hani District Municipality is looking for a qualified and experienced service provider to do its 

logo re-design. This followed the after the council has repositioned its priorities as outlined in the 

district developmental agenda; the municipality’s resonance around the issue of liberation heritage 

route and creating a Chris Hani District Municipality brand that can be associated with Chris Hani, 

the man whom the district has been named after.  

The core concept of this re-redesign should reflect the journey through the CHDM’s corporate 

identity with visual narrative history of iconic sites, history and leaders of past and present in the 

district. Most importantly the logo re-design must reflect and symbolize Chris Hani, the man whom 

our district has been named after, his values and beliefs he fought to instill in his people.  

Key Objectives of these terms of reference  

The journey should take us through from struggle days to the present day opportunities the district 

has and beyond with clear visual image of the man whom our district has been named after (Chris 

Thembisile Hani). The logo re-design shall also be a true reflection of all 8 local municipalities 

within the jurisdiction of CHDM.  

The brand must focus on three core areas- Brand communications, liberation heritage and long-term 

development agenda within CHDM and beyond.  

 CHDM’s rich cultural heritage will feature as a defining pattern that lends depth and solidity 

that could easily be lost in a modern environment if not emphasized.  

 CHDM prides itself with vast opportunities as outlined in the in municipality’s 

developmental agenda and therefore the riches of the area need proper expression.  

 Brand communication- on the premise that brands are unique, however the competing space 

is crowded. We want a succinct detail of our unique qualities for success.  These should 

include appealing to both emotion and reason, inspire loyalty over time, demand 
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organization-wide and community commitment to support, and inspire all stakeholders – 

employees, partners, community and the investment community. 

Current Logo Breakdown  

The fundamental idea and core concept behind having a ‘corporate Identity’ is that everything 

CHDM does, everything it owns and everything its produces should reflect on its Identity.   

A logo -Identifies the institution in its simplest form via the use of a mark or icon (Official Coat of 

arms). Corporate Identity, just as individuals’ personality is the image with which the Institution 

is identified. Identity - The visual aspects that form part of the overall brand (Application of colours 

and other elements of logo). A brand- The perceived emotional corporate image as a whole.  

Currently our logo breakdown is as follows: 

 

 

 
For any queries on the specification please contact:  
Libala Phumlani on 045 808 4659 or plibala@chrishanidm.gov.za  
 

mailto:plibala@chrishanidm.gov.za

